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Response Selection of Emotional Expressions for Persuasive Dialog Systems
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Abstract: Emotional expressions is an efficient way to convey one’s thoughts each other. Especially, in

persuasive situations, emotional expressions of persuader may give a strong main effect on recipients

attitude. Although there exist several studies on incorporating emotion factor in a dialog response

selection, most past attempts focused only on user’s emotional states for constructing user's goal-oriented

dialog systems. In this research, we aim to realize emotionally rich persuasive dialog system. Therefore, it

is important to consider not only user’s emotional states but also system’s emotional expressions. In this

study, we first collect dialog data including emotional expressions. Second, we analyze the dialog data

and define system’s emotional states and dialog acts to implement into the dialog system. Finally, we

construct an example-based persuasive dialog system.
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